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EDUCATING AUDIENCES

Vision Maker Media has been educating audiences since 1976,
envisioning a world changed and healed by understanding
Native stories and the public conversations they generate.

LOCAL COMMUNITY CENTER

A local Lincoln Community Center screened the iNative Shorts
for Kids short films during their summer program. Children
watched age appropriate films and completed an associated
activity for a deeper learn with great fun and success.

PUBLIC SCHOOLS

In March, VMM collaborated with Lincoln Public Schools and
the University of Nebraska-Lincoln' Mary Riepma Media Arts
Center to screen For the Rights of All, the story of Elizabeth
Peratrovich and the fight for equality on behalf of Alaska
Natives. VMM Education staff presented to 95 students at the
Arts and Humanities Focus Program prior to the screening,
infroducing them to Vision Maker Media and connecting the
film’s message to their studies. The screening at The Ross was
attended by 127 students from three Lincoln public high schools,
followed by a Q&A with UNL Associate Professor of History
Katrina Jagodinsky. The event received positive feedback from
students and educators, with comments including, “Thank you
so much! You inspired me to dive into my curiosity when it comes
to film.” Given its success, plans are underway to replicate this
collaboration in 2026.

SOUTHEAST COMMUNITY COLLEGE

During a week-long event during Native American Heritage
month in November, SCC professors screened five VMM films
tied to classroom curriculum needs. VMM helped arrange for
two panel discussions involving filmmakers. Students and staff
were invited to attend, and the feedback was positive from both
groups.

CHURCHES

These presentations lead to showing VMM films to educate
interested congregation members about Native American culture
and issues. Plans are established to screen more films in 2026.

THE ROSS NATIVE AMERICAN FILM SERIES

The film series, in partnership with the University of Nebraska-
Lincoln’s Mary Riepma Ross Theater, continues for a second
year. Screenings may include a panel discussion after the film,
featuring filmmakers, film characters, and/or content experts.
The series averages 50 local Lincoln aftendees per screening
and is growing to new venues.

iNATIVE SHORTS FOR KIDS

Vision Maker Media (VMM) enhanced the iNative Shorts for
Kids YouTube channel in April 2025, by consistently posting
short, curated videos from VMM's catalog of films. The series
provides exciting short films for Native American youth (ages
6-12), their families, and educators. The episodes, ranging from
3-7 minutes in length, explore the beauty of Native languages,
arts, Indigenous science, traditional knowledge, and the rich
histories and cultures of Native American and Alaska Native
peoples, Tribes, and communities. The engaging episodes are
grouped together into common themes. Every episode is hosted
by Frankie the Hawk, who introduces the topic and provides
some simple context to help make meaning out of the clips. An
extension activity for each episode is available to expand on
the content and enrich the learning opportunity.

Throughout 2025, VMM posted 44 episodes and received
2,945 views with a total watch time of 104.1 hours. The channel
showed sustained growth with an expanding average
viewership, indicating sustained momentum and expanding
reach. The channel ended the year with 134 subscribers.




DISTRIBUTION

VISION MAKER MEDIA FILMS

A median carriage rate of 88% in 2025 and counting

Films on public television are picked up by individual stations
on a city-by-city basis. This statistic means that the films are
available via broadcast television to a median of 88% of the US
population - over 300 million potential viewers.

88%

VMM'’s biggest successes reach as much as 98% of the country -
over 335 million potential viewers.

In 100% of the top 50 markets

This means that 100% of the 87 stations in the 50 largest cities
100% have aired Vision Maker Media films.

Strong heritage month encores throughout the year

Vision Maker Media films and series are popular choices outside
of November. VMM titles encore year-round for Women’s
History Month, Earth Day, and more!
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Of VMM’s last 25 releases, 23 aired on the prestigious

WORLD Channel, 22 in prime time

WORLD is a nationwide channel with 77 subscriber stations, covering
approximately 69% of the country, and prime time is the most coveted time slot.



DISTRIBUTION

SHOP Film Catalog:

titles available
for digital
download

Home Streaming available at:

amazon
'I

Vision
Maker
Media
Titles

First Nations
Experience

a national broadcast television network:
Media

Aired 6 4 i
326,745

Viewer Minutes

Vision
Maker

Educational Streaming
available at:

GOOD DOCS

oooooo taries that do GOOD in the world

%

ALEXANDER
STREET

WOMEN MAKE

MOVIES

SOCIAL and WEB ANALYTICS:

@visionmakermedia

Facebook:

1 3,000"‘ Followers

Instagram:
6,000"‘ Followers

in Linkedin:
2,200+ Followers

@ YouTube:
8,000"‘ Subscribers

Newsletter:

9,926 Total Subscribers

125 Subscribers Gained
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Fiscal Year 2024-2025 Financials

(October 1, 2024 — September 30, 2025)

)

GRANTS 2025

Acton Family Giving
Bezos Family Foundation
Color Congress

Corporation for Public Broadcasting
Margaret A Cargill Foundation
Marigold Fund

Marin Community Foundation
NoVo Foundation

2% The Kresge Foundation

REVENUE & SUPPORT

Corporation for Public Broadcasting Grant  $1,858,591 48%
Other Grants & Contrib. (1) $ 1,690,566 44%
Other Income/Investment returns, net (2) $ 284,924 7%
Total Revenue & Support $ 3,834,081 100%
EXPENSES

Programming $2,184,415 67%
Management & General $1,003,231 31%
Fundraising $62,187

Total Expense $3,249,833 100%
Net Income $584,247

(1) $875K Grant Revenue recorded in FY25 deferred for FY26 & FY27 Programs
(2) $124K Investment Income Over Budget

Donor List 2025

Adam Armstrong
Alicia Vasquez
Andrew Fuller
Andy Bonner
Betty Tisel

Bob P

Brian Bull

Bryan Wilson
Buffy Sainte-Marie
Carl Costanzi
Carlotta Hayes
Caroline Olin
Cheryl Hirasa
Colette Eastman
David Krodel
David Tsosie
Deborah DiPlacido
Denise Hinds

Diane Bessette

Diane Horn

Dolores Brandon
Thompson

Dorothy Menousek
Eddie Sherman

Eileen Maxwell
Elizabeth Weatherford
Ellen Williams
Florence Fetterer
Gregg Jablonski
Gretchen Anne Hewlett
Heather Milne Barger
Irene Zimmerman
Jacquline Smith

Janet Carlson

Janice Stiglich

Jaune Quickto-See

Smith
Jennine Carmichael

Joe Di Bartolomeo
John Werner
Joseph Magrini
Juanita J. Rice
Judy Sinner

Karen Hutt
Katherine Sabatke

Lincoln Community
Foundation

Lisa Morenoff

Mary Sega
Mary-Alice Boulter
Maureen Fuhr

Miss Mae Vader
Molly Ashford
Monica Armstrong
Montoya Whiteman
Nancy Finken
Patricia Brown
Patrick Yack

lys Burden Paul Haluszczak
Marco Barker Paul Hunton
Margaret (Peg) Gerard  pis Rang

Margaret Vrana

Mark and Quita Sullivan
Martaiya Owens
Martha R Stampfer
Martha Salyers

Martyn Johnson

(19)

Ramona Fink
Raymond James
Richard Weise
Robert & Jane Blain
Sal Thompson
Sarah Duncan

The MacArthur Foundation
The Reva & David Logan Foundation

Scott Sackett
Sonja Launspach
Susan Reynolds
Susan Cooper
Susan Friedenberg
Theresa Ullerich
Tim McCanna
Timothy Remple
Valerie Saidman
Wileen Yazzie

Wilma Jeanne Perry-
Jones

Yvonne Leung




Staff in 2025

PRESIDENT & CEO
Francene Blythe-Lewis
(Diné, Sisseton-Wahpeton, Eastern Band Cherokee)

CHIEF OPERATING & CHIEF FINANCIAL OFFICER
Gregg Jablonski

CULTURAL EDUCATION DIRECTOR
Pat O’Meara

CURATORIAL SPECIALIST
Alana Stone
(Sicangu Lakota)

BUSINESS MANAGER
Brittany Grove

EXECUTIVE ASSOCIATE
Ann McKeighan

DIGITAL MEDIA
Isaiah Griffith
Marley Hewitt

VisionMakerMedia.org

301 S 13th Street, Ste. 101
Lincoln, NE 68508-2532

402-472-3522 info@visionmakermedia.org

Board Members in 2025

CO CHAIR

Jackie Swift (Comanche & Fort Sill Apache)
Manager Symposiums & Seminars

National Museum of the American Indian

CO CHAIR

Dr. Phil Hoffman

Assistant Dean and General Manager
Ball State Public Media

SECRETARY
Paul Hunton

President & General Manager
WUNC North Carolina Public Radio

TREASURER

Jacob Olsufka (Ponca Tribe of Nebraska)
Chief Financial Officer

National Congress of American Indians

Kate Beane (Flandreau Santee Sioux)
Executive Director
Minnesota Museum of American Art

Dan Bigbee, Jr. (Comanche)
Filmmaker/Media Producer

Stacey Decker
General Manager

Nebraska Public Media

Chris Neighbors (Choctaw)
Digital Series Producer

NOVA

Andrew Okpeaha Maclean (Ifiupiaq)
Assistant Arts Professor; Academic Director
New York University-Tisch School of the Arts

Nancy “Lynn” Palmanteer-Holder (Colville)
BALCSTAR Consulting, PLLC

Eric Selk

Entrepreneur

Darius Lee Smith (Diné/African American)
Executive Director
Native Professional Advancement Center

Adrian Velarde
General Manager, University Broadcasting

KRWG Public Media
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